







































































PASADENA
CENTER OPERATING COMPANY
June 20, 2013 _ . s

]

RCY

Michael J. Beck

City Manager

100 N. Garfield Avenue
Pasadena, CA 91109-7215

Dear Michael Beck,

I am excited to share with you some recent advertisements promoting Pasadena as a leisure destination
that are being featured this summer in major publications.

US Airways:
The Pasadena CVB participated in a co-op marketing opportunity spearheaded by Los Angeles Tourism

and Convention Board and US Airways. A 115-page spread in the in-flight magazine

will focus on LA Art and Culture. Pasadena is featured on 6 pages of this special section. The in-flight
magazine will be on board all US Airways flights during the month of June 2013, reaching as many as
6 million monthly passengers. An electronic version of the full feature will live on the US Adirways
magazine website for one year.

LA Tourism & Convention Board will reprint the LA feature, with a customized L.A-centric cover, to use
as the official Los Angeles culture guide for both consumers and the travel trade for the next few years.
US Airways is the #1 carrier in the eastern U.S., and the #4 carrier nationwide. The carrier operates 77
daily flights into and out of Los Angeles, serving some 350,000 monthly passengers. Many of our cultural
partners participated in this co-op opportunity which was provided to them at a significant discount.

Westways:
This summer’s family getaway section in Westways showcases 3-pages of Pasadena advertorial. We were

thrilled to promote the 125" Rose Parade, 100™ Rose Bowl Game, shopping, dining and cultural
attractions in the content we provided. In addition 6 of our local hotels/attractions participated in
purchasing an ad to promote their business.

Sunset:
Pasadena is featured in a full page ad in Sunset this month. A QR Code is included in the advertisement to

promote the “Go Pasadena” smartphone app.

Website:

The Pasadena CVB just added a “translation widget” to our websites that allow visitors to view
information in over 60 languages. We are committed to being prepared to meet the needs of international
visitors in the years to come and we feel this is a great start in educating visitors about the attractions that

Pasadena has to offer. (See attached image)
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PASADENA

CENTER OPERATING COMPANY

We appreciate the support of the City of Pasadena as we continue to promote Pasadena as a world-class
destination to leisure and business travelers.

Sincerely,

~Tanet Zaldua
Director of Marketing & Communications
Pasadena Convention & Visitors Bureau
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June 26, 2013

TO: ' Michsel Beck
City Manager

FROM:  Andy Green A\ S

Director of Finance
RE: : Status of the Rose Bow! Local Participation Plan

Consistent with the Rose Bowl Local Participation Plan (Plan) adopted by the Rose Bowl
Operating Company on February 17, 2011, the Department of Finance facilitated all
deliverables with the following results,

1. Contractors working on the Rose Bowl Renovation and Tenant Iniprovement
Project employed 234 Pasadena residents representing $2,330,682 in wages which
is over 10 percent of the total wages for the project. |

2. There hias been $6,105,018 in local spending reported by Rose Bowl staff and
-$3,939,450 in contracting and procurement reported by the contractors.

3. Allinclusive, these numbers represent a total of $12,375,150 in local benefit to
Pasadena.

Staff continues to work with the remaining contraciors to provide outreach support and
ongoing tracking and reporting according to the Plan, As the project winds dowr, staff
will prepare a final report which will include lessons leamed and final numbers,

To view a conmplete and comprehensive report of the results, outreach efforts, and overall

impact go to the following link: Rose Bowl. Loeal Participation Plan. Update ~ April 2013




PROJECT PLANNING SCHEDULE
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s June 20- 28, 2103:

e June 24, 2013:
* June 24, 2013; |
o June 25,2103
e June 25, 2103:
* June 25,2013:
e June 26, 2I.03:
¢ June 26,2103:
e June 27, 2013:
* June 27,2103:
e June 29, 2103:
¢ June 29,2013
e June 30, 2013:
e July I, 2013:

e July 3,2013:

¢ July 4, 2013:

e July7,20I3:

e July 8 2103:

¢ July I, 2013:

o Julyll,2103:

Armstrong on site- Horizon concessions screening
Gold Cup Credential Trailer Arrives (Lot F outside Gate G)
Woeekly Update Meeting (| lam/ Conference Room)
Kitchen Equipment Training (8am)

July 4 Planning Meeting (I 0am/ Media Center)
Kickoff Meeting for RB-21 (2PM/ BEM Trailer)
Finance Meeting (8am/ Admin)

Safety Committee Meeting (Noon/ Admin)

East Concourse Paving

Police Drivers Training (Lot F)

West Concourse Paving

LA Street Food Festival

Pasadena Marathon

Weekiy Update Meeting (| lam/ Conference Room)
Local Hir‘é Advisory Group (4pm/ Brookside)
Americafest

Gold Cup Double Header

Woeekly Update Meeting (I lam/ Conference Room)
Neighborhood Meeting (7:30am/ Brookside)

Police Driver's Training (Lot F)




July 13, 2103:
July 14, 2013:

July 15,2103

July 19-20, 201 3:

July 21-27; 2013:

July 28, 2103:

Clark Event (Pavilion)
Flea Market

NFL All Access

" Ride and Drive (Lots F/ K)

Concert Load in

Concert




